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Please note that this document is provided as a guide only. Students are responsible for ensuring
that they have completed the required number of units of study according to the official course rule
available at http://www.flinders.edu.au/courses/rules/

For individual enrolment advice please email CourseAdvice.HASS@flinders.edu.au.

Last updated August 2020



http://www.flinders.edu.au/courses/rules/
mailto:CourseAdvice.HASS@flinders.edu.au

