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** Pre-requisites apply
Please note:

e This document is provided as a guide only. Students are responsible for ensuring that they have completed
their study according to the official Course Rule.

e Topic information for all topics, including pre-requisites can be found on the Topic Page

¢ General enrolment assistance is available via Ask Flinders

e For specific course advice e-mail: courseadvice. HASS@flinders.edu.au
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